Using Company Surge®
Intent data with Diginius

What does Diginius do?

Diginius is a software company shaping digital marketing
worldwide. Their Diginius Insight software monitors, measures
and reports marketing data across platforms to standardize and
simplify dissimilar metrics. As Microsoft Advertising’s largest
channel partner globally, they help boost digital marketing for
over 1,000 agencies in 60+ countries by combining their software
solutions with their unmatched industry expertise.

How does Diginius use Intent data?

Personalized Intent topics - Diginius Insight provides a
bespoke suggestion list from which users can select up to
12 Intent topics most relevant to their business.

i

{é: o Enriched contact data - Once prospects are identified
o through Intent data, Diginius Insight enriches contact
data to eliminate time-consuming manual research.

m Continuous and convenient supply - Diginius Insight
'“Ic 9 provides updated Intent data each week and sends it
directly to selected users’ email inboxes.

What are the benefits of this integration?

» Align sales and marketing efforts: Access deep B2B
audience segments and see which companies are in the
market showing high-intent. Staying informed about who
is actively researching services and solutions helps you
outpace your competitors but reaches your prospects first,
offering them value when it matters most.

« Complete control of your ICP: Filter Intent data by
location, industry, and job title to launch hyper-specific
leads to share with your sales teams.

- Data-driven media buying: Create customer match lists
to target ad buying to reach potential customers.

For more information, please visit bombora.com or diginius.com.
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