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Throughout this process, stay mindful of how big your audience is with respect to 
your budget:

Remember the old “Rule of 7” adage—a prospect needs to see your message at least seven 
times before they’ll take action.

With the increased volume and competition of digital advertising, and the shrinking of
consumers’ attention spans, this number has no doubt increased, so if your budget is spread 
too thin over too broad of an audience, they won’t see your message enough to make 
an impact.

Don’t be afraid of repeating yourself—repetition can help build up the familiarity of your 
brand and even make your message feel more trustworthy.

“A diamond is forever” has constantly been running since 1947…you can run the same
campaign for more than a month.
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